
Life has many milestones, and  
at my age, I’ve seen a lot of 
them!  This year is a milestone 
year for Sunrise MFG as we 
celebrate our 35th anniversary!  I 
could not feel more blessed than 
I do to share that announcement 
with you and thank so many of 
you for your important role in 
this accomplishment.

 
Thank you for being trusted suppliers, loyal customers, rail-
road damage prevention folks, and other supportive industry 
associates.  As I think about our meager beginning in 1981 
and all the countless changes at Sunrise, as well as in the rest 
of the world, I stand amazed that we have not only survived, 
but have a thriving and successful business – 35 years later.

 
We thank the good Lord for this blessing and have so many 
very people to thank for their roles.  Two hallmarks of most 
successful businesses are good ideas and good employees.  
At Sunrise we have lots of good ideas, but the key difference 
is that we have lots of not good but great people!  

Four employees who have been with us for over 20 years 

are Lori Funk, Pat Henley, Scott Reid, and Virab Abaramyan.  
To say how much it means to have these four individuals 
still working at Sunrise would be impossible.  Lori has been 
key within our Sales Department.  Her loading knowledge is 
sought by many and has made a tremendous difference.  Pat 
started as an hourly worked in our California Plant, and now 
plays a key role traveling to our various locations supporting 
our operations and machinery needs.  Scott has worn many 
hats at Sunrise and continues to use his knowledge working 
with both Sales and Customer Service, as well as Purchas-
ing.  Virab’s abilities in our California plant cover almost 
every aspect of manufacturing product.  Lori, Pat, Scott, and 
Virab deserve a huge thank you for not only what they have 
contributed to Sunrise success, but their devotion to their 
jobs and loyalty to the company, their co-workers and our 
customers.  

 
We have a strong management team with Matt Sewell as 
President, Mike Ritz as COO, Paul Turner as our CFO, and 
Dawn Beermann as Director of Sales and Marketing.  We 
appreciate each of them so much.  Every person at Sunrise 
is valued individually and for the jobs they do.  So Happy 
“Birthday” Sunrise Mfg.  You’re 35 years old!!  Wishing you 
many more.
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We are honored to not only have the greatest of customers, but to 
have received the following from one of our best, Burke Anderson 
on behalf of Cornerstone Systems:

“Our wine program continues to grow, with your support, as well as 
the ongoing commitment from Lori, Dawn, Matt, and the rest of the 
Sunrise team.

We now have 200 leased 68’ boxcars in our fleet dedicated to our 
wine program.  CRYX 6126 SEWELL will be riding the rails between 
California and the eastern seaboard for the next 50 years, and is 
named in honor of the Sewell family in recognition to your dedica-
tion and contribution to our wine boxcar program, and Sunrise MFG 
damage prevention excellence in the food and beverage industry.” 

Dedication - Sewell CRYX 6126

“He who is not courageous enough to take risks will accomplish nothing in life.”
“The man who has no imagination has no wings.”

                                                     – Muhammad Ali

Sunrise Celebrates 35 Years!

• The Great, Muhammad Ali, boxed in his last fight (losing to 
Trevor Berbick)

AnniversaryAnniversary

Just for fun, thought we would highlight 1981, the year of Sunrise 
Mfg. Inc., with some other tidbits of history:

• President Reagan becomes the 40th President of the United 
States.  In the same year, he nominated the first woman Sandra Day 
O’Connor to the Supreme Court and she wins.  

• MTV (music television) is launched on cable television in 
the United States

• At 150 years old, the John Bull becomes the oldest opera-
ble steam locomotive in the world; operating under its own power 
outside Washington, D.C.

 



Railroad News
According to the online Progressive Railroading, “Carloads continued to slump for U.S., Canadian roads in week #23”:  In the week  
ending June 11, U.S. railroads logged 513,471 carloads and intermodal units, down 7.5 percent compared with total traffic volume 
from the same week last year, according to the Association of American Railroads (AAR).

Carloads totaling 248,039 fell 8.7 percent, while intermodal volume totaling 265,432 containers and trailers dropped 6.3 percent.

Only four of the 10 carload commodity groups tracked by the AAR posted gains, including miscellaneous carloads, up 16.4 percent, 
farm products and food excluding grain, up 2 percent, and grain, up 0.6 percent. Commodity groups that posted declines included 
petroleum and petroleum products, down 23.5 percent, coal, down 18.3 percent, and metallic ores and metals, down 9.9 percent…

Through 2016’s first 23 weeks, U.S. railroads registered 1,436,771 carloads and intermodal units, down 8 percent; Canadian rail-
roads reported 2,937,706 total units, down 7.6 percent; and Mexican railroads logged 622,285 total units, a flat amount compared 
with the same 2015 period.

In the week ending June 11, BNSF Railway Co.’s carloads fell 10.5 percent year over year to 87,225 units.

** For the full article:  http://www.progressiverailroading.com/rail_industry_trends/news/Carloads-continued-to-slump-for-US-Ca-
nadian-roads-in-week-No-23--48548.

  

NATIONAL MEETINGS, TRADESHOWS, & CONFERENCES
Food Shippers
Dawn Beermann, Director of Sales & Marketing
The 2016 Food Shippers kicked off with heat in Palm Desert, CA, shining light on the future ahead.   As the 61st annual conference focused on 
“Preparing for Change at the Speed of Light,” one of the highlights was an emphasis on Generation Gaps.  How do Traditionalists connect with 
Millennials and Baby Boomers with Gen Edger’s?  To conquer this is to learn how to work with one another in the business world, and more 
specifically in transportation.    

As Millennials now make up 30% of our current 
workforce and are on track to 50% by 2020.  
There is a rapid rate of change in technology and 
how many born prior can relate.  Ten-thousand 
baby-boomers turn 50 every day.  By 2030, 1 in 
5 Americans will be over 65.  We need to have 
crucial conversations, not little chats, between 
the generations.  The business world needs 
all these generations working together using 
information, education, technology and wisdom 
to maximize success.      

We as a business unit need to manage results, 
not the rules.  Oftentimes we forget we need to 
provide flexibility for people to succeed.  Not 
all learn or process the same and if the results 
show, then we need to relax a little on making 
sure every T is crossed and I is dotted.  Results 
need not to be just worn like a promo shirt, but 
as something lived and a part of us.    

 



Sunrise is honored to share Thomas (Tom) Hickel has joined our team as Packaging Engineer 
and a key member of our New Product Development Team.  Raised in Danville, CA, with one 
sister, Tom grew up heavily involved with sports –basketball, baseball, and soccer – but once 
he was in high school, he knew his future would be football.   After receiving multiple offers to 
play at various Division I and Division I-AA schools, Tom chose to attend United States Military 
Academy Preparatory School (the prep school for USMA at West Point).  

As time progressed, Tom realized he wanted to be at a university closer to home and in turn 
transferred to California Polytechnic State University – San Luis Obispo.  At Cal Poly, Tom 
continued to excel in football and academics; learning that his passion was packaging, design, 
and the technical aspects of a business.  This past December 2015, Tom received his Bachelor 
of Science in Industrial Technology with a Minor in Packaging.

Tom’s hobbies include spending time with his friends and family, playing sports, hiking, camp-
ing or going to the beach, and most of all, meeting new people and learning about their pasts.

Tom shared, “I’m very excited to bring my passion and knowledge to a family-owned company 
like Sunrise, where they truly care for their employees and their customers.”  

We are happy to have him a part of our team and the Sunrise family!

Sunrise MFG Inc. Welcomes Thomas Hickel

W E L C O M EW E L C O M E

Tom

(Brianna, left with Lori Funk, right)

Sunrise MFG Inc. Welcomes  
Brianna Hodges McCready, EI
 
We are ecstatic to share Brianna is the newest member of the Sunrise Sales Team.  Origi-
nally from Georgia, Brianna and her family moved a lot, which led to her graduating from 
high school in upstate NY.  She has a degree in Industrial and Manufacturing Engineering 
from Florida State University, is a certified Engineer Intern and has a Six Sigma Green 
Belt.

Brianna currently resides in Atlanta and will be focusing her efforts in the Southeast.  
During a 10 year career with CSX Transportation, she trained in Operations, worked in 
LEADS/Damage Prevention for 8 years, and then transitioned into field sales and inter-
modal sales for 2 years.

Brianna is a die-hard Seminole and avid Braves fan.  She enjoys spending time with 
her family, traveling, visiting wineries, playing intramural sports, and doing just about 
anything outside.

We are blessed to have her as part of our team!!



“We see our customers as invited guests to a party,  
and we are the hosts.  It’s our job every day to make every important 

aspect of the customer experience a little better.”                                                                              
– Jeff Bezos of Amazon

TAPPI - SRW
Brianna Hodges McCready (from railroad 
to dunnage provider)
For 7 years, I attended TAPPI-SRW 
under the Damage Prevention Group 
of the CSX.  The TAPPI Workshops 
were educational with sections 
devoted to collaborations between 
the key constituents (the paper 
manufacturers, printers, publishers, 
railroads or trucking companies) and 
the vendors.  I had always found that to 
be the key objective of the conference; 
everyone voice your concerns and then we’ll 
work together to fix the problem.  That was certainly one of my objectives 
as a railroad damage prevention manager.

After transitioning into Sales, this 2016 meeting, held in Jacksonville, FL, 
brought new feelings and thoughts to my mind as I now was a dunnage 
provider.  First and foremost, I wasn’t the “bad guy” anymore, but oddly 
enough, I didn’t feel as valued as I once had.  I told myself, I’ve been out of the 
game a couple of years and now I’m the freshman of the vendor world.  I have to 
learn to deal with that.  Then I thought about who we are.  Sunrise.  What do  
we do?

I’m a salesperson now.  It’s now my job to teach people why I’m significant to this 
group.  I thought, “WHAT!?  This is going to be more challenging than I thought!”   
(I didn’t tell Matt of course).  Is being a vendor really so different?  As a railroader, you 
ARE the bad guy.  Railroaders are perceived as entities that do what they want and don’t 
care about their customer’s problems.  

However, in my perspective, that’s not true.  As a damage prevention manager, I had to 
teach people that I didn’t think that way.  I had to work hard, get involved, and collaborate 
with my customers.  Over time, they understood I was going to do everything I could to 
solve their problems.  If I couldn’t solve their problems I would get my boss, or AVP, or an 
executive in Operations to help me solve their problem.  I would build a team and start a project if needed.

I knew this Sunrise role had the same objective.  I have to prove my value to the customers by getting involved and working hard to solve their 
problems.  I will get help from my boss and co-workers and collaborate to come up with innovative damage prevention ideas.  They may not 
be hunting me down anymore but I’m also not the “bad guy”!  I guess each constituent has their challenges to overcome…

So I will continue to attend TAPPI and listen to the same presentations about current railroad initiatives, pulp and paper trends, railcar 
equipment defects, hear what new AAR regulations will be published (never when they say) and have the same mentality, “let’s work hard 
and collaborate to solve the problems of the paper industry… and then take over the world!” 



2665 Mercantile Drive 
Rancho Cordova, CA 95742

Sunrise Summer/Fall 2016 Milestone 
Anniversaries — Let’s Celebrate! 

  
5 YEARS—CA – Patrick Gilliam – August 22nd; CA – Paul Turner – October 26th                
 
10 YEARS—CA – Susan Wilson – May 1st; CA – Artak Aramyan – August 1st; CA – 
Sergiy Konstantynov – August 21st; CA  –Yury Sauko –September 6th 
 
15 YEARS—CA – Justin Sewell – April 9th 
 
25 YEARS— SW – Pat Henley – June 10th; CA/East Coast – Lori Funk – July 10th

“The goal as a company is to have CUSTOMER 
SERVICE that is not just the best but 

LEGENDARY.” 
– Tom Walton of Wal-Mart

Upcoming Shows and Conferences:
• AAR Damage Prevention & Freight Claim Conference – Montreal, Canada –  
 July 11-13, 2016 
• Super Corr Expo - October 17-20, 2016 - Orlando, FL

• Pack Expo and Pharma Expo - November 6-9, 2016 - Chicago, IL

California—Matt Sewell 

Sunrise MFG. Inc.® — Home Office 
2665 Mercantile Drive 

Rancho Cordova, CA 95742 

(916) 635-6262 Office 

(800) 748-6529 Toll Free 

www.sunrisemfg.com 

sales@sunrisemfg.com

Washington—Jessica Morris 

Sunrise Washington Inc. 
5900-A NE 88th Street, #119 

Vancouver, WA 98665 

(360) 574-3512 Office 

(888) 485-4085 Toll Free 

jessica@sunrisemfg.com

New Mexico—Mayra Berumen 

Sunrise MFG. Southwest, Inc.® 
7100 Bi-National Avenue, Suite 500 

Santa Teresa, NM 88008 

(575) 589-4977 Office 

(888) 589-4977 Toll Free  

(575) 589-4979 Fax 

salesnm@sunrisemfg.com


